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* Misinformation is a growing challenge
 The trust gap

« Data-informed communication helps cut through
noise

« Communications strategy to build transparency
and credibility
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Misinformation In
Public Health
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Misinformation in Public Health € IRIPEPLSMITH

* False information spreads rapidly

* Misinformation can

— Create confusion and cloud the truth

— Affect the abllity to improve public health

Impacts health behaviors and community safety

Vector control faces scrutiny and fear-based
narratives
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» Scientific data can feel overwhelming and complex
« Skepticism toward institutions is increasing
* Inconsistent messaging creates confusion

- Clear, consistent and credible communication Is
essential to maintaining trust
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Cut Through The Noise



Use Data to Build Credibility =~ © IRFERIE

« Translate technical data into plain, everyday
language

« Explain: what does that data mean for community
health and safety? Why should | care?

* Articulate the reasoning behind decisions and
actions

- Be transparent about limitations and uncertainties



Data-Driven Storytelling S QuEERIEN U

 Numbers alone vs stories
« Use data and real world examples

 Emphasize intentions: science protects people,
families and neighborhoods
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The Strategy



Social Media and Trust @ TRIPEP| SMITH

* According to Pew Research Center 53% of adults
In the U.S. get some news from social media
(2025)
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Communication and Trust

 Meet your audience and tailor for your audience
« Share timely, consistent and accurate information

 Humanize agencies by featuring staff, fieldwork
and community engagement

— Show behind-the-scenes
— Our experts at work



Visualize the Science @ TRIPEP| SMITH

« Use charts, maps, infographics, videos, photos etc.
to simplify concepts

* Design visuals specifically for communication
distribution

 Don’t overwhelm with detail
— Avoid clutter and unnecessary technical labels



Craft Clear Messaging & TRIPERL SMITH

* Use no more than three key messages per topic
« Maintain consistent tone, language and visuals

* Reinforce facts without sounding repetitive or
scripted



@ TRIPEPI SMITH

Misinformation



Responding to Misinformation & TRZELIE

False narratives can be a distraction
Not everyone deserves a response

Assess when a response IS necessary
— Have key responses/common responses pre drafted
Address myths with facts and empathy

Acknowledge concerns without amplifying false
Information
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Case Study Example: Pink Salt Trend @ Tripepi sMiTH

®* Claim: Drinking/adding pink salt to
beverages leads to significant weight loss

®* This particular video had 209k

Impressions
®* This trend led to The Today Show, Yahoo N
and other outlets bring in experts to | =P

discuss the effects of adding to much salt
to your diet



https://www.tiktok.com/@homemaderecipestoday/video/7541672607616208158
https://www.tiktok.com/@homemaderecipestoday/video/7541672607616208158
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Questions?
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Valerie@TripepiSmith.com




